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Overview

* The interface is more than the screen, it's the place -
the local and broader social context

— Plasma Poster Network
— YeTi
— eyeCanvas

Same infrastructure, different interfaces, different adoption

— Getting online to get offline
» Getting to a date is more than search and match
» Navigating to physical meetings
» Cell phone introductions
— Match on the phone versus space-based introduction
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Services?

an economlc activity that does not result in
ownership, and this is what differentiates it
from providing physical goods. It is claimed to
be a process that creates benefits by
facilitating either a change in customers, a
change In their physical possessions, or a

change in their intangible assets”.
Wikipedia, 2007
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Experience Economy?

commodity business.

« If you charge for distinctive tangible things, then you are in the
goods business.

« If you charge for the activities you perform, then you are in the
service business.

* If you charge for the feeling customers have because of
engaging you, then you are in the experience business.

e If you charge for the benefit customers (or "guests") receive as a
result of spending that time, you are in the transformation
business
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Pure service

Teaching
House cleaning
Plumbing repair

Restaurant

Made to measure
clothing

New car
Radio

Soft drinks
Salt

Pure Commodity
Good
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Product or service?
Tangible and/or intangible assets?
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Online
Shared

Personal

Personal

Public
Shared
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Background

111 nasa

— Awareness, information and communication
—A bulletin board

—A billboard

—A communication link
And more....
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Physical Poster Boards
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Concept prototype

postershort3.wmv
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Conferences |

zi'eCanvas
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Yesterday, Today Interface (YeTl)

* New social requirements

Focus on collaborating
colleagues in Japan (English
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Video capturing
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Samples

Browsing
and Reading Passersby

Privacy

Screen Responding

to the Camera

October 2007 All sample videos shown are of our staff members
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collaborating
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Events

Message
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eye

FXCRAL. (@) AgbE VRS S
Mateo Image Creation

% join our list - Message (HTML)
FEile Edit
CoReply €SJReply to Al G Forward & v 3X e -9 - & @ -

Yiew Insert Format Tools Actions Help -

From: BARTOMNDARMNEY Sent: Sat 10/18/2003 12:30 PM
[BARTONDARMNEY@vyahoo.com]

To: canvascomments

Cc:

Subject: join our list

from=BARTONDARNEY @yahoo.com
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Service provision trhough the dating cycle

Adding tangible interactions to produce
iIntangible benefits (reduced anxiety,
comfort, safety, trust)

October 2007



Promotes
FtF encounters

MOBILE
MATCHING
LOCATION-

BASED
MEET UP

IMMEDIA TE b
HOOK UPS
SOCIAL _ Open soaal
unctionality WITH SOCIAL SPACES platform
RELATIONSHIP FEATURES
BROKERS

MOBILE
SOCIAL

SOFTW ARE

MASSIVELY
MULTIPLAYER

VIRTUAL PLAY

ONLINE
GAMES

[mpedes
FtF encounters

Study goal:
Design services and applications aimed at the
transition between online and offline relationships
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Business

and services

Top Five Online Dating Web Sites in the UK, Ranked
by Unique Visitors, December 2006 (thousands)

1. DatingDirect.com 1,427
2. LoopylLove.com 960
3. Girlsdateforfree. com 618
4. Match com sites* 510
S. InterroDate.co.uk 452
Total online dating category 5,836
Total Internet users in the UK 29,788

Naote: ages 15+, from home and work locations, excludes traffic from
public computers (ez Intermet cafes; and access from mobile phones or
PDAs; *excludes traffic from sites powered by Match.com

Source: comscore World Metnx as cited in press release, February 12,
2007

Top Five Online Dating Web Sites in the US, Ranked by
Unique Visitors, December 2006 (thousands)

1. Yahoo! Personals 4153
2. Match.com sites* 3,970
3. True.com 3,086
4. Spark Networks 2,504
5. SinglesNet.com 2,173
Total online dating category 20,555
otal Internet users in the US 152,350

Nate: ages 15+, from home and work locations; excludes traffic from
public computers (&g internet cafes; and access from mobile phones or
PDAs; *excludes traffic from sites powered by Match.com, such as
Love@ACL (1.0 million unique wsitors) and MSN Personals (635,000 unigue
vISitors;

Source: comScore World Metnx as cited in press release, Feburary 12,
2007

Ca0980

wow eMarketer com

Top Five Online Dating Web Sites in France, Ranked
by Unique Visitors, December 2006 (thousands)

1. MeetiC* 2,258
2 EasyRencontre 724
3. CapFriends fr 369
4. 2becomel-frcom 337
5. MSN Dating & Personals™* 299
Total online dating category 5,317
Total Internet users France 24,409

Note: ages 15+, from home and work locations, excludes traffic from
public computers (e internet cafes) and access from mobile phones or
PDAS; *excludes traffic from co-branded sites; **powered by Match.com
Source: comScore World Metnx as cited In press release, Feburary 12,
2007

LE0ss7 wow.eMarketer com

Lansss werw eMarketer com



Mobile Dating: IceBreaker Raises $7.2 Million

June 6th, 2007 - No Comments

IceBreaker which I wrote about back in November, has landed $7.2 million in

new financing, money that the Bellevue startup will use to continue marketing its

mobile dating service Crush or Flush. Crush or Flush is similar to a mobile

version of HotorNot.

IceBreaker plans to use funds to bolster a research and development center in
Beijing, where the company now employs more than 20 people and is looking to

add more.

With no revenue at the moment, the founders are kicking around various
business models, which is what the mobile dating space has been doing for the
past several years, as nobody really knows how mobile dating is going to work
when it finally gets here in the US.

Seven million dollars is a lot of money, but in no way guarantees IceBreaker will

get crushed instead of flushed.
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aKa'aKi

beta

Last Updated:
4th September 2007

http:/ /www.aka-aki.com/

Address: Berlin
Country: DE

Aka Aki is a Germany-based mobile social networking site that wants to let users
discover and connect with members as they go about their days. They have two different
versions of the site, a mobile version and a web version. The web version has all the
standard features like profiles, friends and messaging, but, the mobile version is much
different with its Bluetooth-sensing capabilities.

The mobile version uses Bluetooth to find similar users within your area and alerts you
via your mobile device. You can then use you device to view their profiles and connect
with them. For instance, you could be at a grocery store, restaurant or party and find
people to connect with. This could be good for finding strangers with common interests
but it would probably be better for running into friends you didn't know were going to be
in the area.

The mobile version's Bluetooth-sensing capabilities does put it at risk to open connection
attacks and unwanted solicitations.

Other mobile social networks include MocoSpace, Loopt, Zyb and Facebook.
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BETA

h = First 10,000 users get a
JEDRCRIE B rlm FREE 6 month membership

mobile dating and personals

Send PhoneFling To Your Cell Phone! No country code or + needed. (e.g.: 818-555-1212)

Select Country: | United States v| Enter Mobile #: Send To Phone

PhoneFling sends you a
profile . . .

Mobile Dating & Personals With A Twist. Joinfor FREE

Meet people today with Fling Match? F §0 g v 1) —\Qq
| | S |
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PhoneFling
- sends

your profile

g tothem...
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BETA

&]One r||r\q First 10,000 users get a

FREE 6 month membership

mobile dating and personals

Send PhoneFling To Your Cell Phone! No country code or + needed. (e.g.: 818-555-1212)

Select Country: | United States v| Enter Mobile #: Send To Phone

The rest is up

‘ } 2 to you.
Mobile Dating & Personals \Mth A Twist.

Meet people today with Fling Match?

Message from your cell

gm=C===g
! Profile {gmmg»n.g';'?'

Send Message
&°Add to Hotlist

Add to Blocklist
scotty

26-Male-Bel Air, CA
Last Visit: 1/6/2007

Browse pictures and profiles




Mobile dating, 2006

olllel® C 1 C C U . VV C AU U J K A~ C
adoption? For one thing, move past rudimentary
profile browsing and start coming up with cool things
for flirters to do together. Location-based games,
personality quizzes and sending phonecam pix back
and forth are obvious options. Games where you
have to earn the right to contact someone are going
to be huge. Anonymous calling would be helpful, and
so would access to reputation systems so you can
check up on someone before meeting them at a

nightspot.”
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choosing a dating site

making a profile

dating exclusively . .
self-presentation and disclosure

retreating from online
searches

searching and selecting
finding the right people

resolution
calling, emailing,
or ceasing contact

decision
to date again? communicating
ascertaining compatibility
the date!
getting ready,

travel time, meeting
and travel home

planning the date

Considerable effort is involved in impression
management before, during and after meeting
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Areas for broader service design

Management of alternate responsibilities

Personal communication and accessibility: mobile alerting
and messaging

Comfort and risk: Mobile tracking and safety
Profile validation
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m Real People. Real Reviews.™

About Me

—

Welcome Write a Review  Find Reviews  Invite Friends

Messaging Talk

Events

Member Search | Account | Log In

Yelp New York

Yelp is the fun and easy way to find, review and talk about what's great — and not so great - in your area.

Search for (e.g. taco, salon, Max's)

Other Cities | San Francisco | San Jose | Los Angeles | Chicago | Palo Alto | Oakland | More »

Sign Up

Near (Address, Neighborhood, City & State or Zip)

Spotlight on Yelp Nightlife

Zum Schneider
Steph

German beer..'

readg more »

More "Best Of" »

Best of yelp,

Restaurants
5000 reviewsd

A
= g -x‘}“!

1. Red Hook Ball Fields
2. Piccolo Angolo

3. Jean-Georges

4. Taim Falafel &...
5. Maxwells Bar &...

Shopping

2467 reviewad

1. Brooklyn Superhero...
2. Babeland

3. Bergdorf Goodman

4. Housing Works...

5. MoMA Design Store

.. See more »

... See more »

October 2007

0. says "In the mood for Oktoberfest and want authentic

INew York, NY

brought to you by

Browse by Category

Y{ Restaurants 7036

# Shopping 2476

# Food 1838

Y Night Life 1445

<« Beauty and Spas 759

4 Arts & Entertainment 584
£ Event Planning & Services 482
w» Local Services 399

¥ Hotels & Travel 377

& Active Life 366

¥ Health and Medical 340
T Home Services 163

as M_i_ sar

Add Yelp to your browser search bar!

(Vo o

D8 U8 b G Beeen e DA Sl

GODS ———

Get It

Review of the Day
Voted by our members!

Valhalla

Archive »

Valhalla is apparently the name
of the hall from Scandinavian
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e Fuji Xerox research, FX Palo Alto Laboratory

(FXPAL)

— Les Nelson, Paul Murphy, Jonathan Helfman, Laurent
Denoue, Toshiya Yamada, Jun Shingu,
John Boreczky

* Liz Goodman, UC Berkeley
 Yahoo! and Yahoo! Research
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