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Overview

• Long term agenda: Off the desktop and into the world

• Talk: Two “services” (?) and a ton of speculation
– Community bulletin boards

• The interface is more than the screen, it’s the place -
the local and broader social context

– Plasma Poster Network

– YeTi

– eyeCanvas

Same infrastructure, different interfaces, different adoption

– Getting online to get offline

• Getting to a date is more than search and match

• Navigating to physical meetings

• Cell phone introductions

– Match on the phone versus space-based introduction
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Services?

“A service is the non-material equivalent of a
good. Service provision has been defined as
an economic activity that does not result in
ownership, and this is what differentiates it
from providing physical goods. It is claimed to
be a process that creates benefits by
facilitating either a change in customers, a
change in their physical possessions, or a
change in their intangible assets”.

Wikipedia, 2007
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Experience Economy?

Pine and Gilmore, 1999
• If you charge for undifferentiated stuff, then you are in the

commodity business.

• If you charge for distinctive tangible things, then you are in the
goods business.

• If you charge for the activities you perform, then you are in the
service business.

• If you charge for the feeling customers have because of
engaging you, then you are in the experience business.

• If you charge for the benefit customers (or "guests") receive as a
result of spending that time, you are in the transformation
business
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??
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Community Bulletin Boards

Product or service?

Tangible and/or intangible assets?
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Online

Shared

Public

Shared

Personal Personal
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Background

• Interactive, editable display that bridges communities
and fosters social interaction among collocated and
remote people

– Awareness, information and communication

–A bulletin board

–A billboard

–A communication link

And more….
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Whimsy
 Messtop, aka  AttrActive Windows
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Concept prototype

postershort3.wmv
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eyeCanvas

Plasma Posters at FXPal

Mitaka City Plasma Poster

YeTI

PDA interfaces

Desktop interfaces

Posting Service

PosterMailCommunityPages

mirroring 

service

Contents management

service

Annotation management

service

Logging service
User management

service

Authentication 

service

Conferences
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Scrolling and selecting
Following hyperlinks 

and sending messages
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Content Types
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Messaging



October 2007

CHI / CSCW
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Yesterday, Today Interface (YeTI)

• New social requirements

Focus on collaborating
colleagues in Japan (English
OK, Shared interest )

Locate in work group area

Corporate information sharing

• New technical requirements

Separate information channels

– News, Events, People

– for FX and for FXPAL
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Video capturing

• Touching screen starts capturing video

• Video is associated with the posted content

Captured video

Touching screen

Corresponding 
content 

association
Camera
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Samples
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collaborating
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Art

Suggestions

Events

Message Ad

Current Events
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Dating: Matching to Meeting

Service provision trhough the dating cycle

Adding tangible interactions to produce
intangible benefits (reduced anxiety,

comfort, safety, trust)



October 2007

Study goal:
Design services and applications aimed at the
transition between online and offline relationships
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Business

$1 billion per year

Subscriptions
and services
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Mobile dating, 2006

“Mobile dating on the third screen is pretty much
stalled here in the US. What’s going to kick-start
adoption? For one thing, move past rudimentary
profile browsing and start coming up with cool things
for flirters to do together. Location-based games,
personality quizzes and sending phonecam pix back
and forth are obvious options. Games where you
have to earn the right to contact someone are going
to be huge. Anonymous calling would be helpful, and
so would access to reputation systems so you can
check up on someone before meeting them at a
nightspot.”
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Considerable effort is involved in impression
management before, during and after meeting
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Areas for broader service design

Structured activity planning: Lightweight, temporary joint
calendaring and event planning, recommendations for
exploration and adventure

Management of alternate responsibilities

Personal communication and accessibility: mobile alerting
and messaging

Comfort and risk: Mobile tracking and safety 
Profile validation
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A better service needs predictor than
“casual” and “serious” dater?
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